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InsideU
Product design . design system . prototyping . Ul . children UX. navigation . responsive design

Dementia Australia
Design testing . illustrations

Aurizon
Revamping . Ul. UX. design library . prototyping . responsive design . photo editing

En Nord Beat
Revamping . design testing . illustrations



Education

INSIDE U

Client: Renée Crown wellness institute - University of Colorado Boulder
Team: Liquid interactive - head of product, project manager, content writer, developers, Ul/UX designer.
Contribution: Product design . design system . prototyping . Ul . children UX . navigation . responsive design

Visit: https://insideu.colorado.edu/



https://insideu.colorado.edu/

Education

INSIDE U

The Liquid team collaborated with Colorado University’s Crown
Institute to develop an accessible emotional education platform
for children, focusing on entertainment.

The product supports Social and Emotional Learning (SEL) and it
is centered around the characters from Disney and Pixar’s Inside
Out.

Upon joining the team, the first couple of episodes were already
created and published on a temporary homepage. Our main
objectives for the public release were:

- To iterate on the Homepage design and build a permanent version

- To introduce a "for parents" section, providing information about
the product and methodology

- To oversee the script, animations, and designs for episodes 3 & 4

- To design the console and visualizer feature for episodes 3 & 4
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InsideU

THE CONSOLE

The big questions for the console feature were:

which tools can help a child to represent their emotion? And what
do emotions look like?

What is the best experience that would assist the user in talking
about their emotions?

We explored various parameters, including the shape, color, and
sound. How does the motion influence its environment? Does it
move in space or is it static?

Is one color enough to represent an emotion? Is one sound
enough? Is one shape enough? How many shapes are too many
shapes?

We drew inspiration from the Inside Out movie, while also exploring
classic and modern music visualizers during the research phase.
These visualizers provided insights into representing music's rhythm
and sensation in a technically feasible way.



InsideU

THE CONSOLE

Upon multiple rounds of iteration, we proceeded to establish rules
for the sliders and the behavior of the shapes. This involved
continuous testing, iteration, research, and adjustment, along with
close collaboration across design, development, product, client,
and management teams.

Eventually we reached a level of satisfaction where the visualizer
hosted a range of display parameters and the visuals were
diverse, satisfying, and engaging. We knew we had achieved our
goal.
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InsideU
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InsideU

THE HOMEPAGE

The episodes were initially grouped in a concise landing page that
directed users to the episodes. Both the team and the client agreed
on the need to iterate on the homepage design and user journey.

Designing a homepage for 10-year-old children and their parents
is not the same as designing a homepage for adults. Additionally,

designing a homepage for 10-year-old children is not the same as
designing a homepage for 8-year-old or 12-year-old children.

Conducting extensive research on UX design for children
provided insights into the varying and shared standards between
children and adults, as well as among different age categories of
children.



InsideU

Inspired by Disney Pixar Inside Out

nanelU

The Renéa
Linksarsty of

)

crown
institute

Crown Wellness Institute
sernck: Boulder

Why do we do the things that we do?

Get to know your mind inside out with Riley and her team of emotions!

EPISODE1 EPISODE 2
Meet the team Anger in action

©Disney/Pixar

Homepage (before)
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InsideU
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WHY DO WEDO © ™.
THETHINGS WE....
DO?

WHY DO WEDO THE

Get to know your mind inside and out with the help
of Riley and her team of emotions.

THINGS WEDO?

Get to know your mind inside and out with the
help of Riley and her team of emotions.

EPISODES FORPARENTS

EPISODES FORPARENTS

EPISODE1
Meet the team

Homepage (after)
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InsideU

EPISODE1
Meet the team

EPISODE 2
Anger in action

EPISODE 3
Anger and you

EPISODE 4
Sadness

EPISODE 2

CHAPTER1
Riley’'s new team

CHAPTER2
The hockey game
Now Playing

CHAPTER 3
Anger at the console

CHAPTER 4
A moment of choice

New navigation feature

EPISODE 2
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CHAPTER1

i Riley's new team

CHAPTER 2

CHAPTER 3
Anger at the console

CHAPTER 4
A moment of choice




InsideU

OUTCOME

It is an unusual approach for an unconventional product.
Fortunately, the team's truly agile mindset and methodology facilitated the entire

process and played a pivotal role in its success.

The approach proved to be a success. Multiple feedback from the client confirmed
that the children are excited to discover the platform and use the console.
Several sources have published articles about the approach and product.
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InsideU

PUBLICATIONS

Denver 7 news
https://www.denver/.com/lifestyle/education/cus-crown-institute-partners-with-pixar-for-emotional-learning-based-on-inside-

out-movie

Crown Institute
https://www.colorado.edu/crowninstitute/2024/02/12/crown-institute-partners-pixar-launch-learning-app-children-based-

disney-and-pixars

Daps Magic

https://dapsmagic.com/2024/02/crown-institute-at-the-university-of-colorado-and-pixar-collaborate-to-create-inside-out-kids-

themed-app/

Liquid Interactive
https://www.liquidinteractive.com.au/work/inside-u-digital-learning
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https://www.denver7.com/lifestyle/education/cus-crown-institute-partners-with-pixar-for-emotional-learning-based-on-inside-out-movie
https://www.colorado.edu/crowninstitute/2024/02/12/crown-institute-partners-pixar-launch-learning-app-children-based-disney-and-pixars
https://dapsmagic.com/2024/02/crown-institute-at-the-university-of-colorado-and-pixar-collaborate-to-create-inside-out-kids-themed-app/
https://www.liquidinteractive.com.au/work/inside-u-digital-learning

Health And Government

DEMENTIA AUSTRALIA

Client: Dementia Australia Organization

Team: Liquid inferactive - producer, project manager, client engagement, content writer, developers, senior designer,
UI/UX designer

Contribution: Design system (contributor), design testing, illustrations.

Visit: hitps:/www.dementia.org.au/



https://www.dementia.org.au/

Dementia Australia

DESIGN SYSTEM & TESTING

The multidisciplinary team at Liquid was tasked with creating the
design system and brand identity for Dementia Australia's digital
products. After several months of design research and user testing,
the design system was developed and approved.

%“ Eﬁgg}%ﬁ' (A Home Q, search R Helpline | Donate
About dementia v  Living with dementia ~  Getsupport v  Getinvolved v  Health professionals v ';@ ngg?c?lﬂl? ="M
Centre for
Dementia
Learning

Explore a wide range of tools and
programs for organisations and
staff supporting people living with
dementia

Welcome to
Dementia
Australia

We represent and support the more than 400,000
Australians living with dementia and the more
than 1.5 million Australians involved in their care.

View courses —>

Learn more —




Dementia Australia

ILLUSTRATIONS

Our team was also tasked with creating a series of 34 illustrations
of varying sizes that would be used on the client's website.

Once the illustration guidelines were finalized and the style defined,
| had the pleasure of creating most of the illustrations using Adobe
lllustrator.

Examples of the illustrations in large, medium, and small sizes are
provided below and in the next slide.




lllustrations




Dementia Australia

OUTCOME

The client expressed their genuine satisfaction with our team's work, which exceeded their
expectations. The illustrations were not initially part of our team's engagement, but our
positive working relationship and established trust led to a longer and more fruitful
collaboration.




Business Development

AURIZON

Client: Aurizon, Australian rail freight operator

Team: Liquid interactive - Client engagement, content writer, developers, and myself as UlI/UX designer
Contribution: lead designer - revamping the Careers section on Aurizon’s website and creating the Talent
Community page.

Research and analysis, Ul and UX design, design library, prototyping, responsive design, design testing, client
meetings, photo editing.

Visit: https://www.aurizon.com.au/careers
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https://www.aurizon.com.au/careers

Our team retrieved Aurizon’s website and was tasked with
revamping and developing the Careers section in time for their
new recruitment campaign.

This project presented several challenges:

Timing was short. We faced a tight deadline of just a month and a
half to complete all tasks, including research, design, development,
user festing, design testing, and client feedback incorporation.

The initial job posts were managed by a third company. The
developers had to extract the information from the RSS feed. This
posed some limitations on UX interventions.

Although there was a need for significant improvements in the
Careers section, the final product had to remain consistent with
the rest of the website.

The Careers section was not mobile-friendly.

A quick accessibility assessment revealed a number of important
accessibility issues.



Business Development

AURIZON

Not enough job
applications
received

Aging Wokforce:
need to transfer
the skills

Attract, inform and
inspire candidates

to apply

——————

Position Aurizon
as a desirable
employer

Drive positive employee

sentiment showcasing a

company they are proud
to work for

——

Locals are candidates with
the right skills living primarily
in regional locations where
Aurizon operate.

Movers are candidates
with the right skills
willing to move for

work.

T ——

Entry Level,
graduates,looking to start an
apprenticeship or become a

trainee in a relevant
discipline.

Skills Specific are
candidates who have
identified hard to fill
skills

Webpages are
not responsive

Poor UX through
the section

Unattractive
career section

Observations on the original Careers section

CTA buttons aren't
engaging for the
targeted audience

Website isn't
tailored for
mobile use

Excessively
long pages

Overwhelming
filters categories

The website was made
for investors,
businesses, and job
seekers.
T ——

Too much
content

"the curse
of choice"

Too many
posisbilities and
"what if"s
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This means that every design decision, whether minor or major,
had to align with three key constraints: time, development, and
consistency. After the initial research and analysis phase | made a set
of design rules, such as:

« Features that are causing major user experience distress have to be
changed, such as the search bar, filters, and results page.

e Each component should be faithful to its intended function.
Spotlights should look like spotlights, cards should look like cards,
even if this means having 2 types of cards on the website.

e The usability and design must remain faithful to the Aurizon brand.

e We cannot add or subtract colors but we can use other shades.

« We cannot add or modify typefaces but we can modify a typeface’s
weight to make it more legible such as on a page banner

« We cannot change the layout grid but we can change the page
layout and spacings. If a page is overcrowded then we should
create more breathing space. Focusing on a qualitative user flow
and a minimum required mental workload is a priority.



Aurizon

SUBSCRIPTION SUBSCRIPTION
(BEFORE) (AFTER)

Your job alert will expire after 90

Create an alert

days if you don't extend your

subscription.
Email

EMAIL
Please select one

address@example.com

Keywords (e.g. engineer, Melbourne)

KEYWORDS

" Work type
e.g.engineer, Melbourne e

Contract (1)

Contract (1)

. Work type )
Contract (1)
. Categories ) Contract (1)
Contract (1)
. Locations ©

Locations

D I'm not a robot e

reCAPTCHA .
Privacy - Terma I'm not a robot

Powered by PageUp




Aurizon

JOB POST JOB POST
(BEFORE) (AFTER)

Freight Operator Level 2

Trade operator Job number:
18780

Work type

Permanent - Full Time
Job Number:

679840 Location
Rockhampton
Work type:
Casual Categories
Trade & Services
Location:
Catleondal Remuneration / Benefit

$120 + Super + Generous Daily Travel Allowances.
Categories:

Transport Operations & Logistics

Apply now

Are you looking for a change or finishing an apprenticeship?
Our Trade Operator role is diverse and no two days are ever
the same. You will become part of a large team that travels
extensively from Gladstone to Bowen and everywhere in
between. Applying your trade skills you will maintain, service,
repair and perform modifications on world class machines.
We will teach you and offer continued Trade Training to
better hone your skills and become a leading professional
with countless development opportunities for progression in
return for your commitment.

>

-
We deliver

Watch on  (E3VouTube

Location: Gladstone

Remuneration/Benefit: Approx $31 per hour plus casual loading plus super.

Opportunity to start your career with Australia’s largest rail freight operator About the role:
Casual entry level role with opportunity for progression
i s * $120 + Super + GenTravel across Central Queensland Coal

All nécessary training provided Network (CQCN) for maintenance/closures - away from




Aurizon

Search Jobs Available positions (265) Current intakes

Careers

at Aurizon

¥

1

L]
‘ ~
"_ '

Search and apply

Join our Talent Community

P

On this page
Why Aurizon =
What we do —

More About Aurizon —

What are you looking for?

Engineering

Work type

Full Time - Permanent

States

2 selected

Locations
Select work type(s)
Location name (1)
Dubbo (1)
. Gunnedah (1)

Hermidale (1)

Categories

Clear

Engineering Officer
Telecommunications Level Il

Permanent - Full Time
Transport Operations & Logistics

Rockhampton

Engineering Officer
Telecommunications Level |

Permanent - Full Time
Transport Operations & Logistics

Rockhampton

Engineering Officer
Telecommunications Level Il

Permanent - Full Time
Transport Operations & Logistics

Rockhampton

New search page (mobile)

Expressions of interest -
QLD Coal Qualified Drivers

QLD Coal gqualified locomotive
drivers are in the process of
finalising their EA. Drivers in
Central QLD will earn in exce...

See details —

Subscribe to job alerts

Be the first to know about new job
opportunities by subscribing to job
alerts. We'll let you know when a
position that interests you becomes
available.

Subscribe

&4 AURIZON

Contact Us

Trair
NSW

We t
oppt
local
Brok
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Aurizon

Career Programs Inclusion ‘Employee Benefits Applicant Login

Find*your new career

P P S - Y il iy
|J_'|_| / Lareers =egarcn Jops

Search

What are you looking for?

Work type States

4 selected 2 selected

Clear

Available positions (78)

-

. ! SN

-
W

Locations

4 selected

Engineering Officer Telecommunications Level 1l

Permanent - Full Time

Transport Operations & Logistics

New search page (desktop)

Our talent cormmmunity

)

Categories

Transport Operations & Lo...
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Aurizon

OUTCOME

The client was impressed by our approach and quality of deliverables. Data shows an
increase in CV submissions and newsletter subscriptions.

Aurizon’s HR team confirmed the project's success and subsequently commissioned our
team to undertake a revamp of the entire website.

Upon their request, our team is currently working on revamping Aurizon’s entire website,
leveraging the insights and strategies developed during the Careers section project.

28



Entertainment

EN NORD BEAT (WIP)

Client: En Nord Beat festival, association

Freelance project

Contribution: revamping the website and creating new sections.

Information Architecture, research and analysis, Ul and UX design, design system, prototyping, responsive design,
design testing, client meetings, photo editing, illustrations.

Development: to be determined in the coming month.
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Entertainment

EN NORD BEAT

The En Nord Beat music festival began in 2015 when a group of
friends decided to invite a few local artists to perform in front of a
small audience.

Over the years, the festival has grown to become a significant
regional event in the North of France and Western Belgium.

Recognizing the need for a newer, better-structured, and more
informative website, the communications and marketing team
seized the opportunity to upscale the festival's digital identity.

The challenge with this project is to develop a website that can
accommodate changes in the graphic design and certain Ul
elements each year for every new edition, while putting a
reasonable amount if resources into it.



En Nord Beat

HOMEPAGE HOMEPAGE
(BEFORE) (AFTER)

PROGRAMMATION BILLETTERIE PRATIQUE TREMPLIN DEVENEZ PARTENAIRE

EN
NORD
BEAT i

28-29-30 JUIN-8*EDITION

% La billeterie —>
\ - é

PROGRAMMATION v LE FESTIVAL INFOS PRATIQUES PARTENAIRES TREMPLIN CONTACT

VENDREDI
SAMED!

PROGRAMMATION

PROGRAMMATION 2024 TOUTE LA PROGRAMMATION

NOUVEAUX NOMS !

On vous dévoile les nouveaux noms d'artistes qui
enflammeront la scéne d'En Nord Beat cette année !

¥ Shame = Jewel Usain = Lucie Antunes - MAHOM «
Canelle Doublekick B2B Dj kwame = Gwendoline =
KUTU = Eliasse = Demain Rapides rejoignent la . Techno

Roots - Reggae

_ f - Groove - Rock = Electronic - Pop Soul Ja
PREERION e Rebeka Warrior The Inspector Groundation Miel de Lulu Uzi Freyja R
Encore bien d'autres artistes viendront compléter Bluzu Mnntagne

Vendredi 26 Juin Samedi 27 Juin Vendredi 26 Juin Dimanche 28 Juin Vendredi 26 Juin il

cette belle affiche !




En Nord Beat

ARTIST PAGE
(BEFORE)

ACCUEIL PROGRAMMATION BILLETTERIE

PRATIQUE TREMPLIN DEVENEZ PARTENAIRE

ENZ
NORDE
BEAT 3

28-29-30 JUIN -8 EDITION

SELAH SUE

Soul & Reggae - Belgique / Dimanche 30 juin 2024 - Bailleul (Nord)

A 32 ans, Selah Sue fait partie des piliers de la scéne
belge actuelle. Son troisiéme album studio Persona
marque un renouveau artistique, tout en proposant une
constante : la voix si caractéristique de Selah Sue, 3 la
fois gorgée de soul chaleureuse et traversée de félures
blues. A lui seul, ce timbre solaire contient toutes les
personnalités de la chanteuse, 3 commencer par son
optimisme, son énergie explosive et ses montées de
fiévre capables de galvaniser des foules entiéres, mais
aussi sa maturité, sa pudeur, ses félures intimes, son
charme envoltant. En suivant la fameuse devise de
Socrate, «Connais-toi toi-méme», Selah Sue trouve son
equilibre et continue d'avancer, d'un pas plus assuré et
plus serein, vers la lumiére.

# DIMANCHE 30 JUIN #

f—

ARTIST PAGE
(AFTER)

PROGRAMMATION LE FESTIVAL INFO'S PRATIQUES PARTENAIRES TREMPLIN CONTACT PRESSE

i

i

4 Soul = Vendredi 26 Juin  © Big Bang Stage

The Inspector Cluzo is a Gascony
hased Rock-Blues tuo, createt in
2008 by Laurent [Guitar, Lead
Vocal) and Mathieu [(Drums). The
two met at their 1st year of
Physics studies In Mont de
Marsan.

Since 2008, the band have released 8 albums via thelr
self-run record label F.TheBassFlayer Records, they are
totally 100% self-financed, family-based organized, and
100% DIY.

They have played more than 1200 gigs in 67 countries
all around the world, They played festivals such as Fuji
Rock festival (Japan), Pentaport Festival {South
Korea), Lollapalooza (Brazil &Chile), Download (UK),
Paléo Festival (Switzerland), Oppikopi (South Africa),
Blues Fest {Australia), Shaky Knees Fest (USA), Hell
Fest (France).

La billeterie —»
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PROGRAMMATION LE FESTIVAL INFOS PRATIQUES PARTENAIRES TREMPLIN CONTACT PRESSE FAQS

JE RESERVE MA PLACE!

Retrouvez ici tous les tarifs de I'édition 2024.
Achetez vos pass en ligne dans la limite des stocks disponibles:
Pass 3 jours, 2 jours, 1 journée, camping.

j Little Girl & The Whistin Train
The et Chany

. Hey ey My My (Meil Yaung Coved

This et Chine

, The Run
T et Cas

L'entrée est gratuite pour les moins de 12 ans

La billeterie —>

LES ARTISTES DU MEME JOUR TOUTE LA PROGRAMMATION

Retrouvez ici tous les artistes qui lorem ipsum dolores Retrouvez ici tous les artistes qui lorem ipsum dolores
le vendredi 26 le vendredi 26, Samedi 27, et Dimanche 28 Juin

JE RESERVE MA PLACE!

Voir la programmation —> Voir la programmation —» Retrouvez ici tous les tarifs de
I'édition 2024.

Achetez vos pass en ligne dans la

New card designs



saharsafieddine.com for more



https://saharsafieddine.com/

